
Technology is reshaping B2B payments,  
making financial management more accessible 
and efficient. As businesses seek seamless,  
integrated solutions, this evolution is an  
opportunity for brands to enhance their  
offerings and meet the demands of an  
increasingly interconnected world.  
  

The Democratisation of Financial Management  
B2B Virtual Payment Trends for 2025



2. Banks vs. B2B Payments: 
A Power Shift

1. Banking as a Service:  
The ‘Finternet’ is Here

Imagine a global financial ecosystem as seamless 
and interconnected as the internet – this is the  
vision of the ‘Finternet’. Traditional financial services 
are increasingly moving towards openness and  
interoperability, breaking down silos to consolidate 
transactions on single platforms.

Equals Money is at the forefront, offering multicurrency bank 
accounts to enable seamless cross-border transactions for  
businesses of all sizes. Their API integration empowers even 
non-financial businesses to manage their payments from one  
centralised system, showcasing how BaaS fosters transparency, 
simplicity and efficiency.

What it means: Brands must ensure their financial services  
are integrated and interoperable to stay ahead in a  
borderless economy.

Traditional banks are losing ground as small  
businesses turn to Integrated Software  
Vendors (ISVs). 

Stripe has redefined B2B payments, bypassing traditional  
banking systems by providing a suite of tools for startups and 
SMBs. From fraud detection to subscription management,  
Stripe’s focus on simplicity has made it an invaluable partner  
for businesses looking to scale.
  
What it means: Brands can thrive by becoming trusted ISVs, 
providing tailored solutions for SMBs and underserved markets. 
Brands should focus on offering tools that cater to underserved 
markets, such as SMBs and the unbanked, with tailored,  
scalable solutions that meet the growing demand for  
cross-border and low-value transactions.
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4. AI in Payments:  
Smarter, Faster, Safer

AI is transforming fraud detection, compliance, and 
risk management. By 2027, financial institutions are 
projected to spend $97 billion on AI2, with tools like 
generative AI becoming commonplace.

JPMorgan’s has heavily invested in AI-powered tools such as 
COiN (Contract Intelligence) to analyse millions of data points and 
detect anomalies in real-time, improving compliance and fraud  
detection. Similarly, Signifyd provides AI-driven fraud protection  
to e-commerce businesses, ensuring secure and efficient  
transactions for merchants and their customers. 

What it means fop brands: AI offers a dual opportunity  
for brands: operational efficiency and enhanced personalisation. 
However, this comes with the challenge of maintaining customer 
privacy. Brands must balance these priorities by investing in  
transparent, secure AI solutions.  

3. Cross-Border Payments: 
Surging to $290 Trillion

Global commerce and workforce mobility are  
driving demand for fast, cost-effective  
international transactions. 

iPayoneer simplifies multicurrency payments for freelancers and 
businesses, while real-time payment initiatives like Ripple’s XRP 
Ledger is reducing costs and processing times.

The Payments Association is fostering collaboration across  
the industry to address cross-border challenges, standardise  
processes, and promote seamless integration of innovative  
solutions. By working together, industry leaders are enabling  
businesses to adapt to the demands of a more  
globalised economy.

What it means: For businesses with international operations 
or suppliers, optimising cross-border payment solutions will  
be critical. Brands must embrace real-time payments (RTPs)  
and AI tools to enhance efficiency and resilience in an  
unpredictable global landscape.
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5. Virtual Cards:  
A Game-Changer for Expenses

Corporate spending is going digital, with virtual  
cards offering real-time tracking, spend control,  
and sustainability benefits. 

Conferma has pioneered virtual card technology, integrating 
seamlessly with booking systems, while Brex has revolutionised 
expense management, with virtual corporate cards linked to  
real-time financial tracking. 

What it means: Virtual cards offer security, flexibility, and ESG  
benefits. Brands should consider incorporating virtual card  
technology into their offerings to help businesses streamline  
processes and meet ESG goals.
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Looking  
AHEAD

  

The future of B2B payments is about integration, 
speed, and inclusivity. Brands that embrace  
innovation will define the next era of  
financial management.

For brands, 2025 is the time to lead by example – embracing  
innovation, simplifying operations and enabling businesses of  
all sizes to thrive in a more connected financial world. The  
democratisation of finance isn’t just a trend; it’s a  
transformative shift that will shape the next decade.

Want to amplify your fintech’s voice in this evolving space?  
Speed Communications can help. 

Get in touch: business@speedcomms.com
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