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Marketing 2023 Trends SPEED
01. BASIC INSTINCT

The opportunity for marketing : Brands who can be flexible and
responsive in their communications will help support these
communities. It's not just about reading the signs, but anticipating
the signs and moving with speed. It’s about intuition as much as it is
about intelligence - being flexible, changing tack, trusting your gut.




Marketing 2023 Trends SPEED
02. INSPIRATION AND PERSPIRATION

Finding the opportunity for marketing : Marketing communications can respond to this by taking
on the role of the ‘tour guide’ rather than the destination or location. Play to your consumers’ and
customers’ emotions, rather than their practical need, paint pictures of the new world, rather than
the steps to get there. Demonstrate leadership not by leading but by inspiring and bringing your
consumers and customers in. Brands will increasingly turn to co-creation in a way never been seen

before.
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Marketing 2023 Trends
03. PAY ATTENTION, EARN ATTENTION

Finding the opportunity for marketing : With consumers’ and
customers’ attention now considered a scarce and valuable resource,
it is important that marketing finds a way to value attention that goes
beyond counting time and frequency. We will begin to see a bigger
focus on how attention is earned and therefore modes of marketing
that start in the earned media space as opposed to ending up there.
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Consumer 2023 Trends SPEED
01. BRAND ME IS BACK

The opportunity for brands : Brands needs to reflect this new mode
of self-expression and find ways to feed the curiosity and sense of
discovery that is thriving in consumers. Multi-channel campaigns
with experience at their heart will bring brands to life for the
consumer, while providing content rich assets that play to the new
sense of adventure. P T




Consumer 2023 Trends - SPEED
02. SAVVY SPENDING

The opportunity for brands : As consumers scrutinise their spending
we know that quality trumps cost. Brands will need to find a way to
demonstrate continued relevance and trust as we move through the
next year. Ensuring quick activation earned media channels are
reflected in the channel mix will allow brands to respond and react to
the changing cultural and news agenda.
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Consumer 2023 Trends
03. TIKTOK MADEME DO IT

The opportunity for brands : Integration. Integration. Integration. So
many big businesses have social and PR teams operating in silos
meaning their own operational set up is inhibiting them from really
winning through. PR, social and SEO have to work hand in hand to
truly benefit from the new media, content and social ecosystem where
the idea can come from anywhere and live in every channel for
maximum impact.
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B2B 2023 Trends SPEED
01. YOU SNOOZE YOU LOSE WITH GEN Z

The opportunity for businesses : In 2023, comms need to focus on
authenticity, accountability and ownership. Be clear what you can
credibly talk about and where you are learning to change.




B2B 2023 Trends - SIPEED
02. PURPOSE IS MORE THAN A POSE

The opportunity for businesses : In 2023, corporate comms will need
to look at reputation from a 360degree perspective, where bigger
societal issues will inform how industries communicate the role they
are playing in helping to find solutions.
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B2B 2023 Trends
03. DATA DRIVEN DECISIONS

The opportunity for businesses : Tying in the power of earned
coverage to marketing efforts and sales goals (MQLs and SQLSs) is
going to be paramount over the next 12 months as businesses
scrutinise spend and results.
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Digital 2023 Trends
01. IT’S TIK TOK’S TIME

The opportunity for brands : This has created an exciting and
authentic opportunity for brands and businesses to collaborate with
creators who have a genuine connection with their audience. Niche
subject areas will flourish even further. Take the leap in 2023.




Digital 2023 Trends SFEED
02. A.I NOW MA.INSTREAM

The opportunity for brands : Now is the time to stop watching and
instead embrace A.I in marketing campaigns. Not only is it a channel
opportunity but a creative opportunity too.
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Digital 2023 Trends
03. THE RISE OF FRINGE WATCHING

The opportunity for brands : In the attention economy, you've got
about 7 seconds to make your point, so adapt messaging accordingly.
Adopt a fringe watching, rather than binge watching, mentality where
you cater to your niches as well as your main audiences.
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GET IN TOUCH

info@speedcomms.com
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